| TaBpiliceknit HaykoBHH BicHUK Ne 1

16|

UDC 372.853:371.3:377.36
DOI https://doi.org/10.32782/tnv-pub.2024.1.2

THE ROLE OF BUSINESS ENGLISH IN THE TRAINING OF FUTURE
PUBLIC MANAGEMENT AND ADMINISTRATION PROFESSIONALS

Boiko L. M. — Candidate of Philological Sciences,

Associate Professor at the Department of Public Management, Administration
and Humanities, Kherson State Agrarian and Economic University

ORCID: 0000-0002-8045-3864

The article explores the role of Business English in the training of students majoring in
Public Management and Administration and inherent hurdles in its instruction, namely: selecting
the material to be studied, grouping it according to the learning objectives and the language
proficiency level among different students, as well as choosing teaching methods are a challenge
that a Business English teacher encounters every academic year.

The article analyzes the specifics of teaching Business English to Master's degree students at
the Agrarian and Economic University, determines the content and forms of its teaching.

The level of students' proficiency in a foreign language is crucial and the teacher must
consider it to provide the tasks that would help each student to acquire the knowledge, skills and
abilities specified in the curriculum. The primary characteristic of teaching Business English is
explaining language material to students, identifying weaknesses in students' language skills,
and focusing on their language needs. Also, the teacher cannot stay away from the professional
aspects of the speciality to increase students' motivation.

The professional orientation requires integration of the discipline Business English with the
specialized disciplines for Public Management and Administration speciality, and the selection
of topics for study should be related to other professional disciplines of the curriculum. The
inventory of specialized exercises, employed within the course is given in this paper.

The role of Business English in training a future Public Management and Administration
specialist is crucial. A specialist should be able to formulate tasks correctly, effectively
communicate information to colleagues and foreign partners, and maintain documentation and
business correspondence in a foreign language to ensure the smooth operation of a company or
institution at the international level.

lKey words: Business English, public management and administration, students, skills and
abilities

boitko JI. M. Ponv o0inoeoi amzniiicekoi moeu y niozomoeui maioymuix ¢haxieuie
3 nYONiuHO20 YyNPaGniHHA MA AOMIHICHPYSAHHA

Y emammi docnioacyemucs pons oucyuniinu «/finosa aneniticbka Mosay y nio2omosyi mazi-
cmpis 3i cneyianoHocmi «Ilyoniune ynpasiinHa ma aOMiHICMPYBaHHA» Ma npobiemu, noe si3aui
3 i1 GUKIAOAHHAM, a came: 8I0OIp mem O/ BUBUEHHSL, SPYNYBAHHS Mamepiany 3a I0N0GIOHICMIO
00 HABUANLHUX 3A60AHb MA 3 PIGHEM BONOOIHHSA MOBOIO PISHUMU CIYOEHIMAMU Y SPYNI, a MAKOIC
0bpanns hopm HaguanHs. Yci nepeniveni npooiemu nocmaoms neped suKIaoauem 0ino6oi iHo-
3eMHOI MOBU KOHCHO20 HABUATLHO20 POKY.

Ilposedeno ananiz cneyughiku 6UKIAOAnHs OiN0B0I THO3EMHOI MOBU cnyOeHmam mazicmep-
CbK020 pisHs cneyianvHocmi «IIyoniune ynpasninua ma aOMIHICMPYSBAHHAY V A2PAPHO-EKOHO-
MIYHOMY YHigepcumemi, U3HAYEHI 3Micm ma hopmu HagyarHs yiel oucyuniinu. Biomiveno, wo
BUKIIAOAUe8i NOMPIOHO HEOOMIHHO 6PAX08YBAMU PIGeHb 60N00IHH CMYOEHMAMU IHO3EMHOIO
MOB010, W0 Hadasamu maxi 3a60aHHs, Ki O OONOMO2NIU KOHCHOMY CMYOEHMO8I HAOYMU 3HAHb,
YMIHb | HABUYOK, AKI 6KA3AHI Y NPO2PAMI OUCYUNTIHU.

Ton06HOK0 0cOOIUBICMIO BUKIAOAHHA OLN0BOI IHO3EMHOI MOBU € YMIHHS NOACHUMU CNTYOeH-
mam MOGHUL Mamepiaa, eUA8UMU C1AOKI MIiCYsl Y MOGHIU Ni020MosYi cnmy0enmis, 30cepeoumucs
Ha ixHix moeHux nompedax. Taxodic 6UKIA0AY He MOJiCe 3ATUUATNUCI OCTNOPOHb NPOPDECiliHuX
acnekmis cneyianbHOCmi, Woo yMimuy niOGUWUMU MOMUBAYIIO CIYOEHMIE.

TIpogecitina cnpsmosanicms nompebye inmezpayii oucyuniinu «/{inoea iHo3emMHa Mo8a» 3 npo-
@inonumu Jucyuniinamu cneyianohocmi «llyoniune ynpaeninhs i aOMinicmpyeannsy, a 6iooip
mem Ol GUGYEHHS MAc OYMU NOGA3AHULL 3 THUMUMU PAXO8UMU OUCYUNTTHAMU HABYATILHO20 NAAH).
Y emammi nasedeno nepenix cneyianizosanux enpas, sKi UKOPUCMOBYIOMbCSL 8 PAMKAX KYPCY.

Ponv dinosoi’ aneniticokoi’ Mosu y nioeomosyi matioymuso2o gaxieys 3 nyoniuHo2o ynpas-
JUHHL Ma AOMIHICMPY8aHHs € saxcausor. Daxiseyb nosUHeH eMImMu NPAsUIbHO GOpMYTIO8amu
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3a60aHH, e(heKMmUBHO OOHOCUMU IHOpMAayiro 00 Kolez ma IHO3eMHUX NAPMHePI8, eCmu 00K)-
Menmayiro, OOy NEPenucKy iHO3eMHOI0 MOB0I0, ujob 3abesneyumu 6e3nepedilny poobomy Kom-
NAHIT 4y YCMAaHO8U HA MIJNCHAPOOHOMY DiGHI.

Knrouogi cnosa: dinosa aneniticoka mMo6a, nyoniune ynpasiints ma adOMiHICIMpPYSaHHs, Cmy-
OeHmu, YMIHHS | HABUYKLL

Formulation of the problem. In connection with Ukraine's trajectory towards Euro-
pean integration, the significance of English proficiency as a language of international
communication is becoming increasingly crucial. The issue of English language compe-
tency among civil servants remains pertinent and is rightly considered one of the strate-
gic tasks in the training of future specialists in public management and administration.

Business English is one of the compulsory components of the Master's degree pro-
gram in Public Management and Administration at Kherson State Agrarian and Eco-
nomic University. The curriculum of the discipline shows a tendency to professional-
ize the teaching of foreign languages in general, which is realized in the formation of
communication skills on professional and business topics necessary for the student to
perform professional tasks using foreign language tools [5]. Selecting the material to be
studied, grouping it according to the learning objectives and the language proficiency
level among different students, as well as choosing teaching methods are a challenge
that a Business English teacher encounters every academic year.

Analysis of recent research and publications. The role and significance of Busi-
ness English in masters’ degree training have been studied in a number of publications
by domestic and foreign researchers. For example, E.V. Dolynskyi [4] studied the role
of this discipline in the training of translators, O.B. Tarnopolskyi [8] proposed his own
special approach to teaching the language of business communication, N.D. Dido [3]
considered the peculiarities of teaching Business English to students of non-linguis-
tic faculties, L.I. Baidak [1] — to agricultural university students, Y.V. Degtyareva [2]
examined the methodology of teaching reading in English for business communication,
E. Frendo [9] studied in detail the teaching of Business English — from setting goals,
choosing material to teaching platforms, learning communication and writing skills,
R. Gibson [10] explored the theory and practice of intercultural business communica-
tion with key cultural dimensions as well as case studies. But the study of some pecu-
liarities of teaching Business English to future management professionals requires a
more detailed study, so our article is pertinent.

The purpose of this article is to analyze the specifics of teaching Business English
to master's degree students majoring in "Public Management and Administration" at an
Agrarian and Economic University, to determine its content, forms and methods of its
teaching.

Presentation of the main material. When teaching Business English, the most
important thing is to understand the purpose of its teaching. The universal goal, for-
mulated in most curricula of the discipline, is to develop general and professionally
oriented communicative language competencies to ensure effective communication
in academic and professional environments, i.e. «its content is organized according to
generic job-related skills required in a variety of professional areas and situations» [5].
Unlike many other disciplines, a significant place in teaching Business English, as well
as a foreign language in general is occupied by the audience to which this discipline is
taught. Students pursuing a Master's degree in «Public Management and Administra-
tiony speciality, i.e. future specialists with fundamental theoretical knowledge and prac-
tical skills in management and administration, control and analysis of business entities
are offered a given set of topics relevant to this speciality that they will apply in their
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future professional careers. Obviously, an individual approach is used for each specific
group of students because there may be students who have no practical experience, as
well as professionals who are already working in their specialty, have a certain amount
of knowledge and utilize it, but do not have enough proficiency in a foreign language.
Therefore, they need Business English to find a new job, for self-development, increas-
ing their chances in the labor market or advancing their career. The teacher should
always take into consideration the students' proficiency level in a foreign language to
provide assignments that would help each student acquire the knowledge, skills, and
abilities specified in the discipline's curriculum.

A common situation in the Master's degree student groups is that young graduates
exhibit a superior command of English compared to individuals with professional expe-
rience who completed their education several, and at times, many years ago. But the
latter group possesses a deeper understanding of their professional duties, job respon-
sibilities, and related areas of expertise. While learning Business English, they actively
assess the choice of instructional materials, engaging in continual evaluation what they
do and providing examples from their own experiences in negotiating and contract sign-
ing, among other relevant situations. But a Business English teacher is a linguist who is
not a specialist in a particular field or discipline, and it is not his or her responsibility to
teach students their job-oriented subjects.

The main attribute of teaching Business English is the ability to explain language
material to students, to detect shortcomings in students' language skills, and to focus
on their language needs. Moreover, a teacher cannot stay away from the professional
aspects of the speciality to be able to increase students' motivation. Their primary task
is to teach students how to communicate in a foreign language in their specialized field.
Any teacher in general, and a foreign language teacher in particular, needs to remember
that their task is not to provide students with answers to all their questions, but to teach
them how to acquire knowledge on their own, which they will use in the future. The
task of an English language instructor is to facilitate the development of language pro-
ficiency of future specialists in their respective fields, enabling them to effectively com-
municate in a foreign language in their professional area using various tools. Through
effective organization of learning activities, the teacher will ... develop their thinking,
scientific guesswork and intuition, a critical approach to the information contained in
the texts, encourage them to be both active and creative when reading texts and in other
types of speech communication [7].

The professional orientation requires the integration of Business English with the
specialized disciplines of the "Public Management and Administration" speciality to
teach students to use a foreign language as a means of systematically updating profes-
sional knowledge on the basis of interdisciplinary connections. The selection of topics
for study should be related to other professional disciplines of the curriculum, such as
GR-management, Public Policy and Governance, Law in Public Administration, Strat-
egy of Social Development and Territorial Management, Public Policy, International
Integration and Security. This approach to the material selection requires precision; it
should be focused on the latest achievements in the professional field and give the stu-
dents the opportunity for further professional growth.

According to the discipline curriculum, the objective of the Business English course
is to develop students' receptive and productive skills in such types of speech activities
as listening, reading, speaking, and writing [6]. However, the ultimate goal of teaching
speaking, namely dialogic speech, is to develop the skills to conduct a conversation,
exchange professional information on a particular topic; teaching monologue speech
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develops the capacity to compose diverse monologue texts, including conveying profes-
sional information, delivering speeches, presenting reports, and expressing viewpoints
during professional discussions. Reading skills include the ability to read various styles
and genres of specialized literature publications. Learning writing skills means devel-
oping the communicative competence necessary for written communication in the area
of the profession.

One of the most interesting and a necessary topic of the course is Cultural Diver-
sity and Socializing, which addresses issues that are especially relevant to managers:
Welcoming Visitors, Cross-cultural Understanding. Students create dialogues based on
flow charts, learn how to start and maintain a small talk conversation: how to keep the
conversation going. The lesson regarding this subject includes doing exercises to fill in
the missing sentences after listening to a dialogue, matching the pictures to one of the
conversation extracts. While learning the writing skills, the students are to write a reply
to the letter they received from their partner about confirming the meeting.

One more prevalent topic in Business English is Using the Telephone. This topic
is universal because any professional, regardless of their speciality or field of activity,
must be able to conduct a business telephone conversation. Students learn formulas
and standard phrases for greeting people on the phone, starting a conversation, setting
up and changing the time of appointments by phone, solving problems by phone, etc.
Appropriate exercises include listening to telephone conversations, working on mem-
orizing typical phrases, filling in missing phrases in a dialogue, and finally, composing
dialogues with a partner.

For management professionals, the topic Telephoning across Cultures is very
important. Every country has its own code of etiquette. What to use — first names or
last names, would it be familiarity or not in different countries in Europe, Asia and
America — these matters are in the scope for a teacher of Business English. The most
suitable exercises are: make up the dialogues based on the prompts; work in pairs;
role-play the dialogues.

The Presentation is also a universal topic, but suitable not only for management pro-
fessionals; the skill of making a presentation should be mastered by professionals in var-
ious fields. However, for managers presenting socially significant projects, reports, or
vice versa, submitting a project for funding in the future, the ability to make and intro-
duce a presentation is crucial. The classes cover such issues as Presentation techniques
and preparation. Here they learn to find examples of good and bad technique. They also
study the audience (experts or non-experts); longevity of presentation (5-10 minutes,
20 minutes, two hours etc.); policy on questions (interruption, afterwards questions or
discussion after the presentation). Then the students in detail learn the structure of pre-
sentation: they plan to compile the beginning (the introduction to a presentation): they
are given the exercises to choose essential, useful and not necessary phrases, marking
them accordingly. As a conclusion to the beginning of the presentation they are asked to
give a one minute introduction to a talk on any topic they like.

The special attention is paid to using visual aids. The instructor presents the video
how to create excellent visual aids and the students discuss it, stressing what they liked
or disliked. After this discussion they are provided with some exercises such as:

1. Imagine using the graph below in a presentation. Suggest how you would describe
it. Use the prompts.

2. Draw a line graph for use in your presentation. Choose any situation, real or
imagined. Then present the graph as you would in a presentation. Your description
should last no more than a minute.
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Another topic of considerable interest and importance for managers is how to keep
the audience’s attention. While presenting the main body of a presentation, one should
use signaling different parts in a presentation: ending the introduction, beginning the main
body, listing, linking words, sequencing. The best type of exercises for this part is situations
where the students are given the roles of consultants who should choose the right tender out
of many. The assignments may be as follows: Present an overview of each tender to senior
executives of the company, using the images, digits, graphs, visual aids if necessary [11].

While learning the part of Summarizing and Conclusion, the possible exercises
would be to ask students to prepare the part of a short presentation in two to three min-
utes on any topic they know well. Other students should ask the one with the presenta-
tion for more details, for clarification, paraphrase what he said, offer more information
based on their experience. Then they should repeat the exercise until all participants
have completed their parts of presentations and answered questions afterward.

The special role for the future specialists in public management is given to the topic
Meetings. From the outset of the topic they should explore:

— The types of meetings (brainstorming, project meeting, department meeting,
board meeting, annual general meeting, meeting with suppliers, with a customer);

— The role of the Chairperson (before the meeting, in running the meeting and
follow-up, in asking for and expressing opinions);

— Discussion techniques: students learn the special phrases to be used for
interrupting, referring back, checking understanding, avoiding confrontation. They
should also differentiate the meeting outcomes: agreement, disagreement, consensus
and compromise.

The exercises that students do in the classroom could include the following:

— suggest phrases that could be used by a chairperson in the following situations in
the meeting;

— work out a brief agenda, with an appropriate order, for a meeting of a company;

— in pairs, prepare a brief opening statement by the Chairman to introduce the
meeting;

— suggest appropriate interruptions to complete the dialogue;

— suggest examples of the interruptions to ask for clarification, to add opinion, to
ask for more details, to change direction of the discussion, to disagree;

— imagine you are at a meeting. With a partner, use the clues to make a dialogue.
Use the new language from this topic.

— Work in groups of three or four. You should choose one of the situations given.
Your group should prepare closing remarks, including the summary based on one of the
sets of notes presented here. Mention any follow-up action that needs to be taken. Make
sure everyone presents his/her closing remarks.

— Participate in a role-play. Decide on your roles from the alternatives given. Study
your card information, the background information and the agenda. (Students are given
ten minutes to prepare for the meeting).

Conclusions. The role of Business English in the training of a future professional
in Public Management and Administration cannot be overestimated. The professional
should have capacity to multitask, develop an appropriate task formulation, effectively
convey information to subordinates and colleagues, and manage documentation and
business correspondence to ensure smooth operation of a company or institution. To
attain true professionalism, possessing the skills to perform these responsibilities in
one’s native language is insufficient. Proficiency in Business English is required because
it is essential to meet the demands of the professional sphere.
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To improve the foreign language proficiency of the students, pursuing a Master’s
degree in Public Management and Administration, Business English teachers selected
special topics, which are of interest to the students, the emphasis in teaching Business
English is on the effectiveness of its use in the professional activities of a future special-
ist, rather than on the level of language proficiency.

The mechanism for unlocking the development potential of Business English is
utilizing educational technologies with the specialized approach to learning (busi-
ness games, trainings, role-plays, reflective learning, and development of critical
thinking).

Further scientific research on the matter can concern the role of Business English
acquisition by students majoring in Public Management in distance learning.
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