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Business English is designed to help prepare students to function adequately in specific
professional situations. To achieve this goal, it is necessary to understand how to balance the
needs of society to train qualified professionals with a high level of foreign language proficiency,
the requirements of university curricula, and the limited number of academic hours available for
language instruction.

In the field of public administration, effective communication is crucial, as managers
are responsible for leading and influencing large teams and communities. Proficiency in
business English grammar is essential for these professionals because leaders are expected to
communicate clearly, accurately and professionally. The ability of managers and administrators
to express themselves accurately and persuasively in English can have a significant impact on
their credibility and the effectiveness of their leadership.

The article presents grammatical topics from the Business Foreign Language program for
students of the second (master's) degree of higher education and the types of exercises used to
consolidate students' knowledge of grammar. Only authentic materials are used in the classroom,
not fictionalized abstract speech situations. The vocabulary on which grammar teaching is
based should be familiar to students and should encourage them to communicate effectively on
professional issues.

The English grammar studied at university is not too different from what they learned at
school, but students should focus on automating the skills of using grammatical structures in a
new professional context. Emphasis on understanding and extracting information from authentic
professional texts is a key factor in the selection of grammar material for study.
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public management

boiixo JI. M. /leaki acnekmu uUK1a0anus zpamamuku 6 Kypci 0inoeoi anzniicokoi mosu
01 Mazicmpie nyoniunozo ynpasiinua i AOMiHicmpyeanus

Jinosa awneniticoka Mo8a NOKIUKAHA OONOMOSIMU NIO20MY8AMU CIYOEeHmMié 00 Ad0eK8aAMHO20
DYHKYIOHYBAHHSL 6 KOHKDEMHUX npogecitinux cumyayisx. /s 0ocsienenms yiel memu HeoOXiOHO
3posymimu, AK 3a0e3nedumu 8I0N0GIOHICMb MidC nompebamu Cycniibcmea y nio2omosyi Kea-
Jiikosanux axieyie 3 UCOKUM PIBHEM BONOOIHHS IHO3EMHOIO MOBOIO, BUMOSAMU HABYUALbHUX
NIaHi6 yHigepcumemis ma 0OMeiceHo KilbKiCmio akadeMiuHux 200UH, 8i08€0eHUX HA GUKILA-
0aHHs MOBU.

YV cqpepi oeporcasnoeo ynpasninna eghexmusna KomyHikayis Mae upitianbHe SHAUeHHs, MOMY
Wo ynpaesiinyi 8i0N08IOAOMs 3a KePIiGHUYMEO Ma GNJUE HA 8EIUKI KOTEKMUBU Md CRITbHOMU.
Bonodinus epamamuxoro 0inoeoi amenilicbkoi MO8U € 8aNCIUBUM 0N Yux ¢haxieyis, OCKilbKU
8I0 Nidepi6 suMa2aemvcs 4imka ma npogecitina KoMyHikayis. 30amuicme Ynpaeiinyie i aomi-
HICMPAmopie MouHO MAa NEPeKOHIUBO BUCTOGTIOBAMU C80I OYMKU AH2NILICLKOIO MOBOIO MOJiCe
CYmmeso GNIUHYMU Ha 008IPY 00 HUX MA HA e(heKMUBHICMb IXHbO2O KEPIBHUYMEA.

Y emammi nagedeno epamamuuni memu 3 npoepamu oucyuniinu «/inoea inosemna mosay
071 CMyOeHmis Opy2020 (Mazicmepcbko2o) CnmyneHs euwoi oceimu ma nOOAxi muniu npaes, ujo
BUKOPUCTOBYIOMbCS OJis 3aKPINIEHHs 3HAHL CMYOeHmig 3 epamamuxu. Ha 3ansmmsx euxo-
PUCMOBYIOMbCA BUKTIOUHO A8MEHMUYHI MAMepianu, a He 8ueadaui adcmpakmui Mo61eHHES]
cumyayii. Jlexcuka, na aKitl IDYHMYyEMbCsl HAGYAHHS 2PAMAMUKY, MAE OYmMu 3HALOMA CMyOeH-
Mam ma nOGUHHA CNOHYKAMU iX 00 eeKMuUHO20 CNINKYBAHHSA 3 NPOPECIUHUX NUMAHD.

Ipamamuka aneniticbkoi MOBU, KA UBYAEMbCSL 8 YHIGEPCUMEmI, MAN0 BIOPIZHAEMbCS 8I0
BUBYEHOI'Y WKITbHOMY KYPCi, npome cmyOeHmu NoGUHHI 30cepeOumucs Ha agmomamusayii Hasu-
YOK BUKOPUCMAHHI SPAMAMUYHUX CIPYKMYD Y HO8OMY npoghecitinomy koumexcmi.. Hazonoc na
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PO3YMIHHI Ma BULYHeHHI THpopmayii 3 a8MeHmMuYHUX NPOGecilinux Mmekcmis € KIvosum Qax-
Mopom npu 8i000PI epamMamuiHo20 Mamepiany 0 GUEUEHHS.

Knrwwuosi cnosa: 0inosa awmeniticbka Mmo8d, CMyOeHmMu-mazicmpu, pamamuyti HaeUYKu,
6NPABU 3 2PAMAMUKY, NYOTTUHE YNPAGTIHHS

Formulation of the problem. The current social and economic situation opens
up new opportunities for future professionals to achieve self-realization, which can
occur not only through individual cases of communication with foreign colleagues
and partners, but also through professional activities in a foreign-speaking environ-
ment. Part of the skills required for a successful career as a modern professional is the
ability to use a foreign language, the usage of words and expressions typical for the
global business environment, and a generally accepted understanding of international
business etiquette.

Business English aims to help prepare students for adequate functioning in specific
professional situations. To achieve this goal, it is necessary to understand how to ensure
compliance between the needs of society in training qualified specialists with a high
level of foreign language skills, the requirements of university’s curricula, and the lim-
ited number of academic hours allocated for teaching the language.

In the sphere of public management, effective communication is crucial, particularly
for future managers who will be responsible for guiding and influencing large teams and
communities. Mastery of Business English grammar is essential for these specialists, as
their roles require clear, precise, and professional communication. The ability of public
managers and administrators to convey ideas accurately and persuasively in English
can significantly impact their credibility and the effectiveness of their leadership. That
is why the training necessitates a student to be a fruitful participant in intercultural
communication, have the necessary skills and abilities of professional, business, and
situational communication in oral and written forms, and be ready to grasp the latest
professional information through foreign sources. All these requirements increase the
demand for qualified graduates, who are fluent in a foreign language and necessitate
study at the second (master's) degree [1].

The discipline “Business English” is taught to students pursuing a second (master’s)
degree. There have been some researches in teaching Business English to students of
Economics, Law, Management, Marketing and other specialties. However, some aspects
of teaching grammar in the course of Business English to Public Management students
are still not adequately studied.

Analysis of recent research and publications. The issue of Business English teach-
ing methods has always been of interest to researchers. The following scientists have
contributed to the development of Business English teaching methods: O. Tarnopol-
skii investigated the general issues of Business English teaching [8], forming foreign
language socio-cultural and communicative competence in the process of professional
training in a higher education institution was studied by R. Hryshkova [5], teaching
Business English to the non-philological students was investigated by N. Dido [6], the
peculiarities of Business English teaching to future specialists of agriculture and teach-
ing English grammar peculiarities to the non-philological students were the focus of
L. Baidak’s research works [3; 4].

Still, there are some issues that have not been covered by those studies. That is why
the problems of forming foreign language grammar competence of Public management
students during the process of learning Business English are in the centre of the given
study.
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The purpose of the article is to investigate some peculiarities in teaching grammar
in the course of Business English to students obtaining the Master’s degree in Public
Management and Administration.

Presentation of the main material. It is possible to teach a student to communi-
cate to obtain professional information and to understand the speech of native speakers
within a limited period of study, combining traditional and innovative methods, among
which the principle of communicative approach to teaching and the use of teaching
materials and teaching aids is in the foreground.

To organize successful teaching of foreign language grammar in a non-linguistic
higher education institution, it is necessary to compile a list of basic grammatical ele-
ments necessary for mastering various types of speech activities; to develop a meth-
odology for getting acquainted with grammatical structures; to identify techniques for
developing grammatical skills [7]. The English grammar at university is almost the
same as the grammar they studied at school, but university students should focus on
automating the skills of using these grammatical structures in a new professional con-
text. Students must recognize the phenomena they studied in school within entirely
different contexts and situations. Emphasizing the comprehension and extraction of
information from authentic professional texts is a key factor in selecting grammar
material for learning.

Grammatical skills should ensure communication without distortion of meaning in
written and oral communication within the scope of professional needs. The grammar
themes that are central to the Business English Master’s degree program are as follows:
Tenses (Present Simple, Present Continuous, Present Perfect Simple, Present Perfect
Continuous, Past Simple, Past Continuous, Past Perfect Simple, and Past Perfect Con-
tinuous, Future Tenses); Past with “used to” and “would”; other ways of talking about
the future; Modals 1 (talking about possibility, ability, asking, offering and giving per-
mission); Modals 2 (making suggestions and giving advice); Modals 3 (saying what
people have to do); Modals 4 (speculating and saying how certain you are) [1].

As you can see students do not acquire new grammar material; instead, they review
and reinforce grammar concepts previously learned during their school and bachelor's
education. This review is undertaken at an advanced level and is specifically adapted to
a professional context.

The principal issue in choosing a grammar aid is selecting the right textbook. One
of the valuable textbooks for teaching grammar within the realm of Business English
is “Grammar for Business” by M. McCarthy, J. McCarten, D. Clark, R. Clark [2]. The
authors used a large database of business texts from newspapers, magazines and record-
ings of spoken business language at meetings, negotiations, presentations and other
business events in companies from different countries.

The textbook is well-organized, having a presentation page in every unit to give the
crucial information about the grammar of the given unit, a few pages of practical tasks,
where the exercises and activities of practicing the grammar relating to work situa-
tions are offered, the extension sections focus on speaking and writing that are common
in business.

The authors also offer Speaking strategies that business people need, for example,
conversations and polite ways of disagreeing or checking information. The Review sec-
tion is given to check and review what a student learned in the previous units. The Prac-
tice section consists of different types of exercises and activities, for instance:

— Read the extract from a leaflet. Match the word with the rest of the sentence;

— Complete the sentences using the forms of the verbs from the box;




Taspilicbknit HaykoBHi BicHHK Ne 2 |

|15

— Write the questions to the given answers;

— Read the article. Change the verbs to emphasize that the article is describing a
current trend (while studying the Present Continuous Tense);

— Tick the most suitable response to each comment;

— Complete the sentences so that they are true for you;

— Match each pair of the sentences with the suitable responses;

— Look at the table. Make true sentences by using the verbs needed;

— Match the two halves of the sentences;

— Finish the sentences so that they are true for your company;

— Rewrite the words so that the email sounds more impersonal;

— Make the extracts from a job application letter more formal. Rewrite the verbs
using a passive form;

— Compose the questions using the words given;

— Find and correct mistakes in the emails;

In the Business talk section there are different assignments that teach:

to be polite (make the requests less direct; make the telephone conversation more

polite by changing verbs into a suitable form);

to give background information (decide which is the main event or action and com-
plete the sentences; change one of the verbs into an appropriate form to give the back-
ground information;

to show regrets and intentions (rewrite the sentences using the correct forms of the
verbs and make any other necessary changes);

to organize presentations and workshops (look at the slides and notes from a presen-
tation; complete the spoken presentation using these phrases;

to make informal suggestions (compose advice you would give to a manager who
wanted to motivate staff in the company);

to respond to other people (think of good and bad things that have happened to your
colleagues, friends or family recently; show surprise, happiness or sympathy for them);

fo negotiate (complete the extracts from negotiations using your own ideas;

to persuade and give opinions with negative questions (write negative questions to
persuade the others of their view; change the comments so that your partner wouldn’t
be upset;

to talk about the news (write an informal email to a close friend at work about some
news that you have heard at work recently using reporting verbs);

to use verbs and objects in typical business situations (which of the verbs in this
section would you be likely to use in your job? Think of a context in which you would
use three of them and make sentences using them without an object);

to give reasons and views (write a self-assessment for yourself or a description of
what you said last time you a had a performance review, using five verbs from the unit).

In the Speaking strategies section one can find the typical phrases for conversations
as for giving opinions, agreeing and disagreeing. After listening to conversations the
students are offered to decide whether or not to agree with the comments and write a
suitable response.

Managing conversations section presents the rules of starting conversations and
meetings, managing and ending conversations, handling conference calls.

Emphasizing and softening section gives the ways to soften or emphasize the phrases.
The tasks include assignments to emphasize the comments using the words in brackets;
soften the criticisms by underlining the most suitable words; add expressions to empha-
size or soften the manager’s words.
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Making your meaning clear and avoiding misunderstandings section offers to study
rewording what one says, correcting yourself and other people, avoiding misunder-
standing and getting things clearer.

Checking information section considers repeating words and phrases, using state-
ments as questions, using echo questions.

Especially valuable activity is the Make it personal section. Here the students are
asked to write an advertisement for a event their company is having or to make a list
of frequently asked questions about their company and the products or services it pro-
vides, using the material from the exercises above or compose a paragraph about their
company for its website and then check for errors, using a checklist of some common
mistakes one should always check for.

In this section one can meet real-life situations when the students are asked to answer
the questions about their company situation right now, about the issue everyone is
talking about, the topic people in the company gossiping about etc.

One of the tasks includes searching online for texts about the future, for example,
business forecast in the industry the students are interested in. Or they can be asked to
find a job on the internet that they could apply for and write an application letter.

The authors suggest to think of something someone did at work recently which could
be done better or something that must get done within a few next months.

After every four units there is a test to check and review what the students learnt.
According to our Business English curriculum there are two tests a semester. The
teacher can choose when to give those tests to students, what grammar material should
be included into the tests, etc.

The textbook's primary feature is the exclusive use of authentic materials, avoiding
abstract speech situations. The vocabulary on which the grammar instruction is based
should be familiar to students. Furthermore, the vocabulary must be engaging, encour-
aging students to communicate effectively.

Conclusions. Managers and administrators who can express themselves correctly
in English greatly enhance their leadership effectiveness. Thus, understanding grammar
is crucial for mastering a foreign language in general and Business English in particular
by the master’s degree students in Public Management and Administration. Teaching
grammar enhances foreign language proficiency, thereby improving the quality of com-
munication, which is essential for future management professionals.

It is essential to use a vast database of business texts from authentic newspapers,
magazines, and recordings of spoken business language at meetings, negotiations, pre-
sentations, and other business events in companies from different countries. The exer-
cises in “Speaking strategies”, “Business talk”, and “Make it personal” sections of the
considered textbook are highly valuable for acquiring the necessary grammar skills. The
teacher is responsible to choose and implement grammar exercises and activities that
develop and sustain strong grammatical competencies.

Future research on this topic could cover listening, speaking, reading, and translation
competencies as Public Management students acquire Business English.
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